2009

1980
power
(empowerment)
(2000) (2006)

1987

(formal theory)

(acceptance theory)
1950

2 Forrester(2000),pp.67-80

3

DIAMOND Harvard Business ,1998
,2010 2 6



2009

1 4 5
CVS A
CVS
CVS
5-1.
FC CVS
FC FC
FC
(1987)
FC
10
CVS
FC
FC
5 CVS 1
12
FC
1)
)
()
6
7
8 24
6
9 (2004),p.17
1987 10
(1987) , 14 4 24

11

(1987) 12 (2004),p.48



2009

13

2
FC
A
A Y 2004 A
g A B C
B T
| SC
CVS
14
6. A
A
16
5-2. A
A
15
CVS
13 2010 2 VS
A 2004

14

15

16 (2006)



2009

3 A
( ) A ::
()8 <
( ) E
( ) J
( ) L ::
( ) N
V0l.18,No.1-1,1997,pp.41-47
1996
2000
1997
,1987
2008
1990
,1996,pp.130-142
CVS P
1956
,1999
,1993
Business
Research ,N0.946,2003.4,pp.48-55
,2000
2006
,2003 1999
1987
) 2000 , 2 ,pp.37-47
.1989 Cl
16 2008 ,1968
DIAMOND
,2004 ,2001
,1999
,1965
2004 Harvard Business Review ,2000
H 1989
2000 O.E.
P ,1997
1997 Russ Forrester, " Empowerment: Rejuvenating a potent ided", Academy of
CA

,1999

Management Executive, 2000, Vol.14, No.3, pp.67-80





